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Unit 3 Introduction to Marketing (10 credits)
Assessment Sheet

Name:


………………………………………………………………………………
	
	Assessment Criteria
	Achieved

	Pass 1
	Describe how marketing techniques are used to market products in two organisations
	

	Pass 2
	Describe the limitations and constraints of marketing
	

	Pass 3
	Describe how a selected organisation uses marketing research to contribute to the development of its marketing plan
	

	Pass 4
	Use marketing research for marketing planning
	

	Pass 5

	Explain how and why groups of customers are targeted for selected products
	

	Pass 6
	Develop a coherent marketing mix for a new product or service
	

	Merit 1
	Compare marketing techniques in marketing products in two organisations
	

	Merit 2
	Explain the limitations of marketing research used to contribute to the development of a selected organisation’s marketing plans
	

	Merit 3
	Develop a coherent marketing mix that is targeted at a defined group of potential people
	

	Distinction 1


	Evaluate the effectiveness of the use of techniques in marketing products in one organisation
	

	Distinction 2
	Make justified recommendations for improving the validity of the marketing research used to contribute to the development of a selected organisation’s marketing plans
	




Overall grade: 
Pass

Merit

Distinction

In submitting your work for assessment, you are confirming that the work is your own.  On completion of this unit, this document must be signed as a declaration that the work submitted is your own:

Assessor signature……………………….………………………… Date…………………………………………

Learner signature………………………………………………….. Date…………………………………………

Assignment One

MARKETING IN ORGANISATIONS
Scenario: With competition fiercer than ever due to the evolution of selling, it is becoming increasingly important to focus on successful marketing techniques in an attempt to create a loyal customer base and brand loyalty. 

Task One
You have to select two organisations of your choice and describe the marketing techniques each firm utilises to market two products within these firms. The evidence you produce must be in the format of a written report with clear subheadings. Within your report you must include the relevant information from the following: 
· Ansoff’s Matrix (product development, market development, market penetration and diversification) – you must explain how the organisation uses these various strategies to grow and become more successful
· Survival strategies (delayering, redundancies, online focus etc.)
· Branding techniques (packaging, use of logos, slogans, straplines etc.)
· Relationship marketing (e.g. loyalty cards, rewards, incentives, unique customer service etc.)
It is recommended you focus on Apple and Tesco your two organisations. 

	This task provides evidence for P1


Task Two
You quickly realise that there are many similarities and differences between the different strategies used by the two organisations. You have been asked to write a short report comparing the marketing strategies used. Make sure you include the similarities and differences between the two organisations and explain how, even though the organisations might use the same strategy, they may be using it in a slightly different way. 

	This task provides evidence for M1


Task Three
Now you have explained the similarities and differences you need to evaluate the effectiveness of the use of techniques in one of the organisations you looked at in task 2 and 3.  Use the following questions to help structure your work. You need to produce a headed letter as evidence addressed to the head-quarters of the organisation you have selected.
· What are the marketing objectives of the business?

· What techniques do they use?

· How successful is each technique in helping the restaurant meet their objectives? 

· What is the potential impact of the drawbacks to meeting their objectives?

· Overall, do you believe the technique is effective or not? 

	This task provides evidence for D1


	Assignment One

	Date set:

	First draft:

	Resubmission: 


Task Four
There are many laws, legislations and agencies that prevent organisations from freely marketing their products. One example of this is fast food companies such as McDonalds are not allowed to advertise on children’s TV channels. 

This task requires you to investigate the various limitations and constraints placed on organisations that prevent them from marketing their goods and services freely. You need to look at it from both a legal and voluntary perspective. Produce a report to illustrate your findings. 
	This task provides evidence for P2


Assignment Two
MARKET RESEARCH AND MARKET PLANNING
Scenario: Market research is crucial to all businesses before the launch of a new product or to improve an existing product. PepsiCo is the second largest food and beverage company in the world and in the past has conducted some extensive market research, but it has not always lead to the successful launch of products. Indra Nooyi, the CEO of PepsiCo is investigating the recent product launches that have been both successful and unsuccessful over the last 15 years. 

Task One

Indra Nooyi has invited you to a meeting with the board of directors at PepsiCo. She has asked you to prepare a PowerPoint presentation that describes how PepsiCo has used market research to assist in making marketing decisions. You must present the presentation, include a copy of the PowerPoint slides and obtain a observation record as evidence.
Remember to include information on the following:

· Two methods of primary research PepsiCo has conducted
· One method of secondary research PepsiCo has conducted
· What marketing decision was made based on the outcome of this research 

	This task provides evidence for P3


Task Two
Even the most successful organisations face difficulties, including PepsiCo. The CEO has requested an investigation into the limitations of the market research that PepsiCo conducted. You must include in your formal letter to the CEO a description of how the limitations have affected their marketing plans negatively. 
To conclude your letter, you must make justified recommendations on how to improve the collection of market research in the future and how to improve the validity of the data. You must focus on each of the limitations you identified and explain how this could be avoided again in the future if the same method of market research were to be used. 

	This task provides evidence for M2 & D2


Task Three
You have been asked to demonstrate how market research can be used to marketing planning. Using a business of your choice you must research the market research undertaken by an organisation (ideally a business you have already looked at throughout this unit) Once you have completed the research, you must use this information to help create a marketing plan using MS Word. This includes creating the following:

· a SWOT analysis

· a PESTLE analysis

· SMART objectives

Your evidence must be in the format of a written report. 
	This task provides evidence for P4


	Assignment Two

	Date set:

	First draft:

	Resubmission: 


Assignment Three

TARGETTING CUSTOMER GROUPS
Task One
There are millions of different products and services available in the world, not all of which appeal to the same type of customer. A friend of yours is thinking of starting up a new business and wants to how different products/services have different customer target groups. You have been asked to create a fact sheet for six different products/services and describe how and why groups of customers are targeted.

You must include two business-to-business products/services and four business-to-consumer products/services in your work.

Remember to include:

· Difference between buyers, customers and consumers

· Description of how the customers are segmented e.g. by geographic, demographic, psychographic, lifestyle
· Use of systems to identify and reach target groups e.g. ACORN and MOSAIC

· Reasons of choice e.g. accessibility, current and future prospects, profitability, fit with organisation’s missions statement etc.

	This task provides evidence for P5


	Assignment Three

	Date set:

	First draft:

	Resubmission: 


Assignment Four
MARKETING MIX
Task One
Now is a chance to show off your skills. You must develop a coherent marketing mix for a new product or service of your choice. Remember a marketing mix focuses on explaining the following four areas in detail:
· Price: explanation of the price product / pricing strategies used

· Promotion: how the product will be marketed

· Place: how customers can purchase the product

· Product: a description, in detail, of the actual product

You must clearly relate the marketing mix to the clearly defined needs and aspirations of the target group of customers. Make sure you describe the needs and wants of the targeted groups of customers and ensure that each point you include in your marketing mix table meets these. 

Produce a written report to illustrate your findings.

	This task provides evidence for P6 & M3


	Assignment Four

	Date set:

	First draft:

	Resubmission: 
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